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Agenda Item Number: 4

Solvang City Council

STAFF REPORT

PREPARED BY:

Xenia Bradford, City Manager

MEETING DATE:

April 27, 2020

SUBJECT:

CalPERS UNFUNDED LIABILITY POLICY DIRECTION AND
CONSULTANT CONTRACT APPROVAL

RECOMMENDATION:
a. Receive staff report on unfunded liabilities, CalPERS funding status, and COVID‐19 market
impacts and provide policy direction to address unfunded liabilities; and
b. Authorize City Manager to enter into a contract with Joe Nation for financial analysis and
Renne Public Law Group for legal analysis to address CalPERS unfunded liabilities.
BACKGROUND:
The City of Solvang is a CalPERS contract agency providing a defined benefit pension plan to its
employees. Current unfunded liabilities as of latest valuation as of June 30, 2018 are
approximately 5.3 million. The hypothetical termination liability payable to exit the plan is
approximately $17 million.
The unfunded liability is a result of primarily significant asset loss during the Great Recession as
well as longer life expectancy. The recent market crash due to COVID‐19 is expected to result in
even more significant losses to the CalPERS pension plan than as a result of the Great Recession.
CalPERS has been making a number of policy modifications over the last five years to stabilize the
fund. The most significant action taken by CalPERS was in the winter of 2016, when CalPERS board
changed its assumption for expected rate of return lowing the rate from 7.5% to 7%. This change
in actuarial assumptions, caused significant increase in payments due from member
organizations doubling the annual payments by fiscal year 2024‐25. It is arguable that CalPERS
long‐term rate of return should be significantly lower than the 7%. This could mean that the fund
is insolvent.
During a recent workshop, CalPERS indicated that they will not be making changes to expected
rate of return in the next year; however, realistic outlook of the market conditions indicates that
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CalPERS Board will inevitably have to take further actions to stabilize the fund unless there are
legislative changes at the State level.
The traditional strategies to address rising pension costs developed by League of California Cities
since the last impact to cities across the State have been:
1.
2.
3.
4.

Pre‐pay unfunded liabilities to CalPERS directly
Form a Pension Trust Fund
Negotiate with unions
Re‐finance with Pension Obligation Bonds (not recommended)

The City Council has directed staff to seek alternative options to address CalPERS unfunded
liabilities.
One element not considered within the aforementioned strategies is the potential of future
unfunded liabilities due to structure of the CalPERS fund and contract. COVID‐19 is an example
of this type of situation. Had the City fully paid off its unfunded liability prior to COVID‐19, a new
unfunded liability is to be expected due to COVID‐19 and the market loss of assets.
Staff recommends entering into a contract with Joe Nation for financial analysis and Renne Public
Law Group for legal analysis to address CalPERS unfunded liabilities.
Saff will also continue to explore options to address Other Post Employment Benefits (Retiree
Health). The total liability for OPEB is $2.1 million.
FISCAL IMPACT:
Staff estimates the cost of the financial analysis to be approximately $6,000. The total of legal
costs is more difficult to ascertain. The proposal is hourly rate based. Proposed scope of work will
be brought to Council before incurring expenses.

ATTACHMENTS:
Attachment A – Contract Proposal
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Agenda Item Number : 5

CITY COUNCIL
STAFF REPORT
PREPARED BY;

Xenia Bradford, City Manager
xeniab@cityofsolvang.com

MEETING DATE:

April 27, 2020

SUBJECT:

COVID-19 UPDATE AND POLICY DIRECTION

RECOMMENDATION:
Receive staff report on COVID-19 impacts to the City, status of health order and strategy for reopening, and provide staff with further policy direction.
DISCUSSION:
The focus of this report is to provide the Council with an update on COVID-19 regulations, the
status of the City of Solvang COVID-19 Council established programs, and to receive further
Council policy direction to address COVID-19 impacts to the City of Solvang.
Specifically, staff is seeking further policy direction to respond to:
1.
2.
3.
4.

the latest clarifications to the County of Santa Barbara Health Order
resident support and collaboration with non-profit sector
establishment of loan programs in collaboration with National Development Council
preparation to assist businesses with marketing programs to facilitate re-opening under
anticipated phased approach
5. continuation of existing Council approved programs waiving penalties for non-payment
of utility bills and transient occupancy tax and the rent moratorium program
1. Latest clarifications to the County of Santa Barbara Health Order
The County of Santa Barbara issued an updated Health Order effective Friday, April 24, 2020, at
5 p.m. through May 31, 2020. The Order 2020-8 provides with Social Distancing Protocol, and
specifies groups of businesses classified as 1) Essential Businesses that may remain open with
social distancing, 2) Essential businesses that may open with modified operations and social
distancing, and 3) Businesses that must close. In alignment with previous orders, restaurants are
permitted to serve take-out orders only and closing stores are to remain closed. The entire
language of the order is included in Attachment A to this report.

The County of Santa Barbara also sent a letter to Governor Newsome (Attachment B). The letter
points out that the County of Santa Barbara, with a population of less than 500,000, is not
currently eligible to receive direct allocation of CARES Act funding. The letter also points out
various challenges within the County such as higher than average poverty level and higher than
average number of patients in ICU, as of April 15. The letter states that the County supports the
six-point framework outlined by the Governor for re-opening. “The County of Santa Barbara,
however, cannot effectively execute the expanded responsibilities required to assume these
additional tasks without significant new financial, technical, and staff resources from the State of
California and federal government.”
This week the County will kick-off a process to develop guidelines for re-opening. Santa Barbara
County has partnered with REACH, a regional economic impact organization, to support the
development of a local, science-driven, public health-led phased reopening plan. This process
follows the process developed by County of San Luis Obispo. The County of San Luis Obispo
letter to Governor Newsome is attached in Attachment C.
The Council may elect to send a letter to the County and elected State and Federal
representatives stating the City’s position and the City’s plan for safely re-opening.
Background information:
President Trump issued a three-phased approach to re-opening the economy, which can be
viewed on the Whitehouse website. https://www.whitehouse.gov/openingamerica/.
Phase one calls for:








all vulnerable population to continue to shelter in place
maintain social distancing when in public
groups of more than 10 are discouraged
employers to encourage telework and close common areas
schools to remain closed
large venues, including dining-in restaurants to maintain strict social distancing
guidelines
bars to remain closed

Governor Newsome issued California’s six indicators for modifying the stay-at-home order

as follows:







The ability to monitor and protect our communities through testing, contact tracing,
isolating, and supporting those who are positive or exposed;
The ability to prevent infection in people who are at risk for more severe COVID-19;
The ability of the hospital and health systems to handle surges;
The ability to develop therapeutics to meet the demand;
The ability for businesses, schools, and child care facilities to support physical
distancing; and
The ability to determine when to reinstitute certain measures, such as the stay-at-home
orders, if necessary.

2. Resident support and collaboration with non-profit sector
COVID-19 Emergency has had a tremendous impact on our national, State and local economies.
Santa Barbara News Press reports “Dr. Peter Rupert, executive director of the UCSB Economic
Forecast Project, explained that the national economic forecasts are all over the map. The
Economic Policy Institute has estimated the pandemic could lead to the loss of 19.8 million jobs
by June. The Federal Reserve Bank of St. Louis has projected a loss of 47 million jobs by June,
with the national unemployment rate ranging between 10 and 40%.
Using the EPI projection for job losses, Santa Barbara County could lose up to 23,000 private
sector jobs by June, 11,000 leisure and hospitality jobs and 7,000 retail jobs.
Using the St. Louis Fed model, Santa Barbara County could lose 54,000 private sector jobs,
26,000 leisure and hospitality jobs and 17,000 in retail.”
Partnership with People Helping People – Food Supply
The Mayor is in receipt of a letter (Attachment D) from Dean Palius, CEO of People Helping
People. People Helping People (PHP) is the primary human and social services agency in
Solvang and the greater Santa Ynez and Los Alamos service area. Mr. Palius states that “while
we are confident that we have put the right programs in place, we do not have sufficient supplies
of food to meet a growing need. Foodbank deliveries have often times been small and are
unreliable as to quantity.” Mr. Palius is requesting financial assistance from the City asking the
City to join PHP in raising money to purchase food. PHP will take care of raising funds for the
needed planning, organization, and execution required. The ask is to match $10,000 now and
$5,000 every quarter through fiscal year 2020-21: September, December, March, and June.
The City Council may consider entering into a Memorandum of Understanding with People
Helping People to provide food distribution assistance to the City of Solvang community and
authorizing an appropriation of $10,000 now and $5,000 quarterly through fiscal year 2020-21
totaling $30,000 from General Fund reserves. The expenditures are expected to be reimbursable
under the latest FEMA guidelines.


City may also assist with the fundraising campaign utilizing IDK and
SolvangResources.com to provide with additional website resources to raise awareness
on this campaign.

Volunteer Program - Dog Food Supply
Free of charge or free to the City, the City facilitating a volunteer based distribution center for
dog food at the Visitor Center. Dog food will be handed out on Wednesday and Fridays weekly.
Governor Newsome – Upcoming Sate Program to Provide Meals for Seniors
Additional programs to assist residents are expected. Governor Newsome announced on Friday,
April 24, that state will soon launch a far-reaching program to provide three meals a day to
California seniors in need during the COVID-19 pandemic, partnering with local officials to
employ out-of-work restaurant workers with funding largely provided by the federal government.
This would be a program implemented at local level funded 75% by the federal government and
25% by state. The program would assist at risk population to remain in shelter, while helping

local restaurants keep employees. This type of effort is expected to be a positive step toward the
State’s ability to lift shelter in place order.
Staff will monitor this program. The City Council may direct staff to work with the County and
neighboring jurisdictions to implement the program as it becomes available. The Council may
also direct staff to emphasize assistance to Solvang downtown restaurants facilitating and
connecting seniors in need with restaurants available for delivery.
3. Establishment of loan programs in collaboration with National Development Council
On April 13, 2020, the City Council authorized the City Manager to work with National
Development Council non-profit organization to develop a partnership to assist the City of
Solvang with loan programs and economic recovery efforts due to COVID-19.
The City Manager and the National Development Council (NDC) reached an agreement to enter
into a contract for a period of twelve months to provide the City with services to establish
business assistance loan programs, assist with funding and financing of development projects, and
assist with COVID-19 financial recovery and reimbursement. The Contract is presented to the
Council on this agenda under a separate cover for approval.
Stabilization Programs
NDC is an authorized Small Business Administration (SBA) lender. By entering into contract
with NDC, the City will become an NDC client community eligible to apply for Payroll
Protection Program (PPP) and Economic Injury Disaster Loans (EIDL). NDC has just opened its
portal for such loans at https://ndconline.org/ppp/.
NDC will be available to work with the City to immediately distribute information to the Solvang
business community to enable businesses to apply for such programs.
The original Federal funding for PPP loans had ran out of funds. The Federal government
approved additional $320 billion in funding for PPP on Friday, April 24. Solvang businesses will
benefit by working with NDC to receive priority assistance in filling out applications and
processing the loan applications through NDC program. Businesses are encouraged to apply as
soon as possible to take advantage of available Federal funding. City funds are not required at this
time to fund this program; however, NDC may reach out to the City in the future offering the City
to continue the program with use of leveraged City funds if the Federal funding runs out and there
are unmet needs.
NDC will also work with the City to collect data on Solvang business demographics and needs to
further develop assistance programs specific to the City of Solvang needs.
Recovery Programs:
NDC work with communities to facilitate economic development. NDC will work with the City
of Solvang community to set-up longer-term revolving loan program to provide businesses with
loans for the purpose of recovery. It is expected that businesses will experience a need in cash
flow to be able to re-open. Such recovery loan programs will be based on the businesses’
financial health prior to COVID-19 and the estimated ability of a business to repay the loan. This
program will be subject to underwriting criteria and credit check.
In the longer-term, NDC will also work with the City of Solvang to facilitate economic
development as the City recovers from COVID-19 economic downturn. For example, the City
Council has directed staff to prioritize development at the Veteran’s Hall specific site. Staff will

be bringing to Council proposed project for the development at a near future date. The project is
expected to increase property value, Transient Occupancy Tax (TOT), and Sales Tax for the City.
NDC will work with the City to evaluate financing options for any proposed form of Private and
Public Partnership to develop the site. Staff is also working on developing a strategy for
additional opportunity sites within the City to further diversify economic base, increase property
values, TOT and sales tax.
Staff will work with NDC to develop more specific focused strategies for business assistance.
More than 50% of the City’s general fund comes from TOT generated by 22 hotels. More than
half of sales tax is generated by food and beverage and general retail sectors. Staff recommends
ensuring that the loan programs satisfy the needs of these sectors to re-open in the shorter-run
while working to diversify economy in the longer-run.
Staff is seeking Council policy direction to continue to develop business assistance programs
and economic development strategies. Council may consider providing staff with policy
direction to focus on certain aspects of such programs, desire to consider grant programs for
recovery purposes, and considerations for longer-term revolving loan program.
4. Preparation to assist businesses with marketing programs to facilitate re-opening under
anticipated phased approach
The City of Solvang economy is highly dependent on tourism and, as such, the City’s success in
re-starting its economic engine largely depends on tourism. The City partners with IDK both to
assist with current emergency needs as well as prepare the City’s marketing campaign for reopening. Attachment E provides with an update form IDK on continued work to facilitate City of
Solvang re-opening of economy.
As the letter indicates, we will continue to face a tremendous challenge. Travel sentiment surveys
indicate that 70% of respondents have cancelled their travel plans. Still over 50% of travelers
surveyed believe that they will “Staycation” when this is over. The City of Solvang benefited
during the Great Recession from staycation travel when our nearby clientele from Los Angeles
and San Francisco basins were able to take a lower budget visit Solvang rather than an expensive
trip to Europe.
IDK is preparing to attract tourism from California destinations as part of its marketing campaign.
IDK began work on a “Crawl, Walk, Run” plan for marketing Solvang when we re-open that they
plan to introduce by May 15. The recommendation is to work with the County to increase SAFE
access to Solvang by the region’s residents while promoting social distancing. IDK recommends
closing Copenhagen between Atterdag and Alisal to vehicle traffic to allow safe distancing for
recreation and family units looking to safely get out of the house.
Finally, IDK will hold first Steering Committee meeting next week, which will assist and advise
the City’s re-opening strategy. The Committee is comprised of the following volunteer members
from the community representing various sectors of Solvang:
John Martino
Kathleen Cochran, Alisal Guest Ranch and Resort
David Brents, Succulent Café (CPA)
Barry Prescott, Landsby Hotel
Max Hamberg, Solvang Shoe Store
Esther Bates, Everhoj Museum
Dana Vols, Winery

Aaron Petersen, Chomps and Petersen properties
Tracy Bread, Solvang Chamber of Commerce
Jonathan, Mirabelle Hotel
Scott Gold, Hotel Corque
K. Esko, Gift Shops
Renee Kaerskov, Copenhagen House
Staff is seeking general direction from Council on re-opening plan for the City of Solvang.
5. Continuation of existing Council approved programs waiving penalties for non-payment of
utility bills and transient occupancy tax and the rent moratorium program
In response to COVID-19 Emergency, the City Council approved programs to waive penalties
and interest for non-payment of TOT and utility bills thorough end of May 2020. The Council
established an emergency business Micro Loan Program with initial funding of $250,000. The
City Council also subsequently adopted an ordinance placing a moratorium in both residential
and commercial evictions for non-payment of rent.
Below is a summary of current status for each of these programs.
a. Utility Billing Penalties Waiver
o To date there are two accounts that have requested waiver participating in the
program
b. TOT Penalties Waiver
o Six hotels have requested participation in the program totaling deferral of $41
thousand in TOT payments for the month of February collections
c. Business Micro Loan Program
o 50 loans were distributed primarily to businesses in downtown area based on first
come first serve basis. 2 businesses have since repaid the loan per the loan
conditions to repay if SBA loan is received.
Given the latest extension of County Public Health order to May 31, staff recommends extending
the waiver of penalties program for TOT and utility bills through end of July to allow for
economic recovery to begin in this timeframe.
Staff also recommends continuing to re-issue Micro Loans to Solvang business as funds become
available from loan repayment.
The moratorium program on evictions remains in place per the ordinance. Staff has been
receiving questions about the program and how it works. Below is an explanation.
The Solvang eviction ban has some significant differences – especially for our City – from the
Governor’s blanket order. Solvang is protecting both residential and commercial/business tenants,
while the State order only applies to residences. Solvang provides for a specific payback period of
six (6) months, for deferred rent, while the State order does not address that issue. And, Solvang
provides twenty (20) days for a tenant to advise the landlord that they will be unable to pay, while
the State only provides for seven (7) days’ notice. Solvang recognizes that some are seeking loans
and other financial assistance, and therefore might be able to pay if given additional time.
FISCAL IMPACT
The only proposed direct fiscal impact is funding of $30,000 toward food distribution partnership
with People Helping People.

ATTACHMENTS
Attachment A – County of Santa Barbara Health Order 2020-8 effective April 24, 2020 5 p.m.
Attachment B – County of Santa Barbara Letter to Governor Newsome
Attachment C – Assembly member Jordan Cunningham Letter to Governor Newsome on behalf
of San Luis Obispo County
Attachment D – Letter from People Helping People
Attachment E – IDK Tourism Marketing Updates
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April 23, 2020
Ryan Toussaint, Mayor
City of Solvang
1644 Oak Street
Solvang, CA 93463
Transmission via E‐mail: toussaint.ryan@cityofsolvang.com
Dear Mr. Mayor:
Thank you for convening the recent meeting to discuss the short and long term impacts on local
residents of COVID‐19 and the fallout from the nearly immediate economic crisis for local businesses
and unprecedented and concurrent layoffs and loss of income for employees.
People Helping People (PHP), as the primary human and social services agency in Solvang and the
greater Santa Ynez and Los Alamos service area, felt the impact almost immediately on demand for basic
needs programs such as food, rent and utility assistance, medical and mental health care. Our highest
priority was to take immediate steps to reduce food insecurity, especially for children. With a previous
25+ year partnership with the County Foodbank, we turned to them to support a weekly “emergency”
food distribution now convened Tuesday afternoons at Mission Santa Ines. We are conducting the
Tuesday distributions in conjunction with our regular program every other Thursday at the Mission and
at Creekside Apartments in Los Alamos. The food distributions are primarily operated by PHP staff with
a smattering of volunteers in order to reduce contacts and to ensure proper distancing and sanitation
practices. Tuesday distributions serve more than 600 individuals with Thursdays registering more than
800. Additionally, PHP staff and community partners including Crossroads Church and Los Alamos
Foundation are delivering 20 meals each day, Monday‐Friday, in Los Alamos cooked by Bell’s Restaurant.
We have restarted our Friday Student Weekend Food Program deliveries. We have reinstated those
previously made to Solvang School students and have added service for Buellton School District. The 10‐
12‐pound food bags are designed to help students qualified for free and reduced lunch have food
available when school is not in session. Weekend Food is a partnership with the local Boys and Girls
Club. Last, PHP has joined a county‐wide coalition of organizations to identify and reach out, door to
door, to isolated seniors to determine their needs for food, personal hygiene, sundries, Rx, financial
assistance and medical and mental health care and then to meet those needs.
While we are confident that we have put the right programs in place, we do not have sufficient supplies
of food to meet a growing need. Foodbank deliveries have often times been small and are unreliable as
to quantity. We have been required to supplement the deliveries with donor acquired produce and
staples valued at nearly $3,000 per weekly food program. Most recently, we began a campaign to
obtain additional donor contributions and have been modestly successful attracting funding from the
Valley‐combined Rotary Clubs to the PHP COVID‐19 Food Fund. Current funding acquired to date, will
allow PHP to furnish sufficient food through April.
However, the hardships caused by this pandemic will not end in April, even with the loosening of some
restrictions on small gatherings. Unemployment claims data through last week shows that job losses
continue to grow as does our client base. Add to this condition the forecasts for recovery like those
shared by Visit Santa Barbara and Peter Rupert of the UCSB Economic Forecast published in the Tuesday
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edition of the Santa Barbara News Press. The front page report was accompanied by a large photo of an
empty Solvang street. The headline was: ‘It’s Going to Take Several Years for A Full Recovery.’
What Do We Need?
Frankly, we need financial assistance! So, we ask you to join us in raising money to purchase food. We
will take care of raising funds for the needed planning, organization, and execution required. Would you
consider matching $10,000 now and $5,000 every quarter through fiscal 2020‐2021: September,
December, March, and June? We will also take responsibility for raising 3‐4 times your contribution in
matching funds solely to buy food. All funds raise are deposited in our recently established COVID‐19
Food fund.
What do you get?
You get food swiftly and directly to those who need it most. You get those results from an organization
with a proven track record of furnishing service in an effective and very efficient manner to a growing
number of individuals, families and children struggling to meet their basic needs through no fault of
their own. PHP has proven itself to be a trusted, reliable, respected, and accountable agency capable of
delivering services to those who need them throughout our region.
Thank you for your consideration and allowing us to present this proposal.
Respectfully submitted,
Dean Palius, C.E.O.
People Helping People

Cc: Xenia Bradford, City Manager
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Ms. Xenia Bradford
City Manager
City of Solvang
1644 Oak Street
Solvang, CA 93463

RE: Tourism Marketing Updates

Ms. Bradford,
It has been another challenging period as we continue to adjust to a “new normal” Like many of the City’s
residents and businesses, we are anxious to once again open Solvang for Tourists to enjoy.
Though that decision remains out of our hands at the local level, we continue to plan for the eventual end
to this period of economic cessation. To that end I’d like to share a few updates over the past 2 weeks
since we last spoke to the council.
Traveler Sentiment
In the most current week of travel sentiment from US Travel there was a dramatic decrease in the number
of people who believe the situation will get worse. This week, only 37.4% of people believe the COVID
crisis will deepen, reflecting a growing optimism that we’re on the back half of restrictions.
Sadly, the number of survey respondents indicating they have cancelled future travel has jumped to 70.3%
from 55% last week. This shows what we already know; travel and tourism continue to be heavily
impacted.
Still, over 50% of travelers surveyed believe that they will “Staycation” when this is over which continues to
bode well for Solvang as a drive destination between major urban centers. Additional support is a
decrease in expected foreign travel as well as a decrease in desire to travel to larger urban areas.
An area that we will need to keep an eye on with in the initial re-open phase is a strong (nearly 1 in 10)
demand by residents for tourists not to come to their city or town. We have taken steps to ensure that
when tourism is allowed again, we can ensure its as safe as possible by installing Sanitizer stations around
Solvang and increasing surface cleaning in the public facilities.
Community Engagement
We designed and installed a banner across 246 thanking the essential workers that continue to keep our
city safe and fed.
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We have finalized the back-end processes for the Senior Banner program and will roll it out on Monday
via Social Media. We decreased the price to $50 (cost), selected a local printing company and
standardized the design. We anticipate the first of these banners being installed by May 10.
We continue to ensure the hand sanitizer stations throughout Solvang are kept fully stocked.
Finally, through the generous donation from Space VR, we are building virtual gift baskets for each of the
region’s 204 seniors. Currently the basket includes a gift certificate for $30 to Space VR once it can reopen. We are working with other Solvang businesses to add additional items understanding that this is a
critically difficult time for local business.
Tourism Planning
We began work on a “Crawl, Walk, Run” plan for marketing Solvang when we re-open. We hope to have a
draft of the plan by May 15 which includes ad buys across all media and a “Sip, Shop, Sample” event
across Solvang’s various merchants and increased press.
As we continue to see changes to the State and County rules around social distancing, we have a bold
recommendation to increase SAFE access to Solvang by the region’s residents while promoting social
distancing and ensuring success from our Restaurants and Tasting rooms during the recovery. Taking a
cue from cities like Oakland and San Francisco, we recommend closing Copenhagen between Atterdag
and Alisal to vehicle traffic to allow safe distancing for recreation and family units looking to safely get out
of the house to enjoy the increasing sunshine. Creating a wide pedestrian thoroughfare in the city will
allow for proper social distancing. Further, with permission from the County, we can fund tables and chairs
for restaurants and tasting rooms that would otherwise have to reduce their capacity once the Phase 1 reopen occurs. To be clear, we would not market the closure outside of Solvang but consider this a regional
benefit.
Press
We have received a fair amount of press in the past 2 weeks including stories on KYET regarding the
Senior Banners and a story from LA Times about our tourism recovery. I’ve attached an updated earned
press report to this letter.
We are a long way from normal, but things are certainly looking better for Solvang in the coming months.
We remain anxious to execute our plan and ensure Solvang businesses can once again benefit from
tourists visiting this picturesque town.

Respectfully,

Scott M. Shuemake
Managing Member
IDK Events, LLC
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The Impact of COVID-19 on the
United States Travel Economy
2020 Analysis

April 15, 2020

172
Key Findings
Overview
Oxford Economics, in coordination with its Tourism Economics subsidiary company, modeled the expected downturns in the US
travel industry in 2020 as a result of Coronavirus. We then modeled the economic impacts of these travel industry losses in terms of
GDP, unemployment, and taxes.

Travel Industry Losses

“FLATTENING THE CURVE” OF THE TRAVEL DOWNTURN

A decline of 45% for the entire year is expected. This includes an 81%
drop in revenue over the next two months and continued losses over
the rest of the year reaching $519 billion.

A scenario model was run to assess the potential gains of a more
tempered downturn beginning in June.

GDP Losses
Travel industry losses will result in a cumulative GDP impact of $651
billion in 2020.
We project the US economy to enter a protracted recession based on
the expected downturn in travel alone.
The recession is likely to last at least two quarters with the lowest
point in the second quarter of 2020.

The mitigated downturn scenario assumes a variety of efforts to
lessen the severity of declines in travel beginning in June.
These include opening of travel businesses on a region-by-region
basis, enhanced traveler safety measures, and a robust array of
marketing campaigns to encourage travel among low risk US
residents.

Tax Losses
A decline of $80 billion in taxes will be realized as a result of travel
declines in 2020.
Employment Losses
The US economy is projected to lose 8.0 million jobs by the end of
April as a result of travel declines in 2020.
The unemployment rate of 4.4% in March will rise substantially in the
coming months.
Travel-related employment losses alone will push the unemployment
rate up to 8.4% by the end of April.

| Oxford Economics

These mitigating efforts hold the potential to “flatten the curve” of
losses, resulting in a cumulative decline of $401 billion instead of $519
billion and a net gain of $117 billion.
By mitigating travel losses in the second half of 2020, the US economy
could gain close to $150 billion in GDP and 1.3 million jobs by the end
of the year (relative to the baseline scenario).
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Travel industry losses will far
exceed that of any other sector.
This is 9 times the impact of 9/11

A $519 billion decline in travel
spending in the US this year will
translate into a total economic loss
of $1.2 trillion in economic output.
This is more than nine times the
impact of 9/11 on travel sector
revenue.
In the second quarter, travelrelated jobs will fall by 6.9 million
and result in a total employment
loss of 8.0 million jobs in the US
(including indirect impacts).
A decline of $80 billion in taxes will
be realized as a result of travel
declines in 2020.
This equates to a 45% decline in
travel economic impacts for the
entire year.

| Oxford Economics

Expected Travel-Related Losses in 2020
Direct travel
industry

Total
impact

Lost spending ($ billions)
Air transportation
Other Transportation
Lodging
Recreation & Amusement
Retail
Food Services

-$519
-$97
-$78
-$112
-$54
-$49
-$128

-$1,181

GDP Impact ($ billions)

-$286

-$651

Jobs (thousands, April)
Air transportation

-6,852
-374

-8,015

Other Transportation

-448

Lodging

-1,004

Recreation & Amusement

-1,110

Retail
Food Services
Travel Planning
Lost taxes ($ billions)
Federal
State
Local

-349
-2,752
-96
-$35.3
-$19.0
-$10.0
-$6.3

-$80.3
-$43.4
-$22.7
-$14.3
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Impact on US GDP

GDP impacts will continue to
accrue through the end of the year
as travel activity continues to lag.

Travel industry losses will result in a
cumulative GDP impact of $651 billion in
2020. This equates to 45% of the travel
industry’s economic value last year.

Cumulative COVID-19 impact on US GDP
$ billions
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Travel sector revenue will
average 81% below normal in
April and May

 The steepest losses are
expected to be experienced
in April, including:
• Travel industry revenue:
$83 billion loss
• Total economic output:
$189 billion loss
• Direct travel industry jobs
lost: 6.9 million
• Total travel-supported
jobs lost: 8.0 million

Gradually lessening declines are expected
in the summer as travel restrictions are
loosened regionally. However, losses will
continue through the rest of the year.

Projected COVID-19 impact on tourism industry revenue
%
0%
-5%
-20%
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Employment losses

The unemployment rate rose to
4.4% in March from of 3.5% in
February and will rise substantially
in the coming months.

The US economy is projected to lose 8.0
million jobs by the end of April as a result of
travel declines in 2020. This alone will
increase the unemployment rate to 8.4% in
the second quarter.

Employment impacts of travel declines
Millions
9.0

9%
Travel unemployment

8.0

Unemp rate (RHS)

7.0

Travel-related employment losses
alone will push the unemployment
rate up to 8.4% over the next few
months. Oxford Economics models
predict the actual unemployment
rate could reach 15% including job
losses in all sectors.
This follows historical precedent of
the job losses experienced in
severe travel downturns.
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Employment losses

Jobs losses will spike in April and May but
continue through the remainder of the year
with 2.9 million jobs still lost in December.

Tourism industry job loss

At the lowest point, 8.0 million
people will lose their jobs this year
as a result of travel declines,
including 6.9 million jobs directly in
the travel industry.

Thousands
0
-1,000
-2,000
-3,000

Oxford Economics expects a 24
million job loss in April, implying
that travel-related jobs will
comprise one-third of this decline.
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International markets will be
hard hit

International visits to the US will decline
54% this year assuming partial opening of
borders in the second half of 2020.
Decline in International Visitors to the US in 2020
Millions
0
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-10.8
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-10
-15

43 million fewer travelers will visit
the US in 2020 than in 2019.
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These losses span all markets with
the largest declines from Asia and
Europe.
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Decline in International Visitors to the US in 2020
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International visitor spending
impacts

A loss of $116 billion in
international spending is
anticipated this year.

International market impacts of COVID-19
in 2020 alone will exceed four times the
impact of 9/11 which was experienced over
two years.

Decline in International Visitor Spending in the US
$ billions
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This will be an unprecedented
decline of 60% in one year.
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Total US travel industry impacts

Because of its relative size, most
of the losses will be connected to
declines in domestic travel.

Including international and domestic travel,
$519 billion in travel spending will be lost in
2020.

Total Travel Revenue Loss in 2020
$ billions
$0
-$116.3
-$100
-$200
-$300

-$402.4

-$400
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“Flattening the curve” of the
travel downturn

The mitigated downturn scenario
assumes a variety of efforts to
lessen the severity of declines in
travel beginning in June.

A scenario model was run to assess the
potential gains of a more tempered
downturn beginning in June, resulting in a
net gain of $117 billion in visitor spending
relative to the baseline scenario.

Projected COVID-19 impact on tourism industry revenue
2020 cumulative impact, $ billions
0
Baseline decline

-100
These include opening of travel
businesses on a region-by-region
basis, enhanced traveler safety
measures, and a robust array of
marketing campaigns to
encourage travel among low risk
US residents.

Mitigated downturn

-200
-300

-$401 bn

-400
These mitigating efforts hold the
potential to “flatten the curve” of
losses, resulting in a cumulative
decline of $401 billion instead of
$519 billion and a net gain of $117
billion.
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Economic benefits of “flattening
the curve” of the travel
downturn

By mitigating travel losses in the second
half of 2019, the US economy could gain
close to $150 billion in GDP and 1.3 million
jobs by the end of the year (relative to the
baseline scenario).

Potential Gains from a Mitigated Downturn
Total economic benefits of
mitigating the expected losses in
travel would tally $147 billion in
GDP, $18 billion in taxes, and 1.3
million jobs restored by the end of
the year.

| Oxford Economics

Kick-start
recovery*

Share of
projected loss

Average
gain/month

Spending gains ($ billions)
Air transportation
Other Transportation
Lodging
Recreation & Amusement
Retail
Food Services

$117.2
$21.9
$17.7
$25.2
$12.3
$11.2
$29.0

23%

$16.7
$3.1
$2.5
$3.6
$1.8
$1.6
$4.1

GDP Impact ($ billions)

$147.0

23%

$21.0

Jobs recovered (thousands)

1,320

16%

Taxes gained ($ billions)

$18.1

23%

Federal

$9.8

State

$5.1

Local

$3.2

$2.6
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Economic benefits of “flattening
the curve” of the travel
downturn
Comparison of monthly results for baseline
and mitigated downturn scenarios

Projected COVID-19 impact on tourism industry revenue
%
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Source: Oxford Economics

2020 Impact Scenarios
Feb

Mar

Apr

May

Jun

Jul

Aug

Sep

Oct

Nov

Dec

Net Impact
Baseline decline
Mitigated downturn
Difference (improvement)

-$4.4
-$4.4
$0.0

-$48.4
-$48.4
$0.0

-$83.2
-$83.2
$0.0

-$74.9
-$74.9
$0.0

-$61.4
-$51.2
$10.2

-$57.6
-$41.9
$15.7

-$46.0
-$30.7
$15.3

-$38.1
-$23.8
$14.3

-$39.6
-$19.8
$19.8

-$32.3
-$13.8
$18.5

-$32.7
-$9.3
$23.4

Percentage Impact
Baseline decline
Mitigated downturn
Difference (improvement)

-5%
-5%
0%

-49%
-49%
0%

-86%
-86%
0%

-75%
-75%
0%

-60%
-50%
10%

-55%
-40%
15%

-45%
-30%
15%

-40%
-25%
15%

-40%
-20%
20%

-35%
-15%
20%

-35%
-10%
25%

-$4.4
-$4.4

-$52.8
-$52.8

-$136.0
-$136.0

-$210.9
-$210.9

-$272.3
-$262.1

-$329.9
-$303.9

-$375.9
-$334.6

-$414.0
-$358.4

-$453.6
-$378.2

-$485.9
-$392.1

-$518.7
-$401.4

$0.0

$0.0

$0.0

$0.0

$10.2

$25.9

$41.3

$55.6

$75.4

$93.8

$117.2

Cumulative Impact
Baseline decline
Mitigated downturn
Difference (improvement)
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About Oxford Economics
Oxford Economics is one of the world’s leading providers of economic
analysis, forecasts and consulting advice. Founded in 1981 as a joint
venture with Oxford University’s business college, Oxford Economics
enjoys a reputation for high quality, quantitative analysis and
evidence-based advice. For this, its draws on its own staff of 300
highly-experienced professional economists; a dedicated data analysis
team; global modeling tools, and a range of partner institutions in
Europe, the US and in the United Nations Project Link. Oxford
Economics has offices in New York, Philadelphia, London, Oxford,
Dubai, and Singapore.
Oxford Economics is a key adviser to corporate, financial and
government decision-makers and thought leaders. Our worldwide
client base now comprises over 1,000 international organizations,
including leading multinational companies and financial institutions;
key government bodies and trade associations; and top universities,
consultancies, and think tanks.
Tourism Economics is an Oxford Economics subsidiary with vast
experience in providing actionable and credible analysis of tourism.
Tourism Economics works with national and local tourism offices
throughout North America, Europe, Asia, the Middle East and Africa
as well as some of the largest tourism service companies in the world.
Hundreds of destinations and companies have trusted our staff to help
them make better marketing, investment, and policy decisions based
on credible fact-based, quantitative analysis.
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Project Overview
In order to benchmark and track the widespread disruption and damage to the travel and tourism industry
caused by the coronavirus, Destination Analysts, Inc. has launched a weekly tracking survey of adult

American travelers. The results of the sixth wave of this project are presented in this report. The survey will
be conducted weekly to track traveler sentiment and generate insight into when tourism businesses can
expect demand to return.
The survey questionnaire used here is multifaceted and asks a representative sample of adult American
travelers to report their experiences and feelings around the current pandemic situation. We expect the
value of this survey to increase as additional waves of the project are completed and we can see emerging
trends. For now, we present this data primarily on topline with our additional observations included.
The sixth wave of this survey was collected from April 17-19, from a demographically representative sample
of adult American travelers in each of four U.S. regions. Travelers are defined as adults having taken at least
one trip (50-miles or more from home) in the past two years. In total, 1,238 fully completed surveys were
collected, suggesting the topline results presented here have a confidence interval of +/- 2.8%.

This report is made available for use by clients of Destination Analysts, Inc. Reproduction or distribution of the report in whole or part, without written permission is prohibited.
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Project Overview
Data weighting. The survey sampling plan used in this project collected 300 fully-completed
surveys in each of the four regions shown in the map at right. The overall results presented in this

Map of U.S. Showing Survey Regions

report are weighted to reflect the actual populations of the regions.
Moving forward. The COVID-19 situation is rapidly evolving, and its impact on the travel industry
is far from clear. As a result, Destination Analysts plans to conduct this survey weekly into the
foreseeable future. Weekly reports were, or will be, released on the following schedule.

Data collection

Report release

Wave #1

March 13-15

March 16

Wave #2

March 20-22

March 23

Wave #3

March 27-29

March 30

Wave #4

April 3-5

April 6

Wave #5

April 10-12

April 13

Wave #6

April 17-19

April 20

Wave #7

April 24-26

April 27

Wave #8

May 1-3

May 4
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In this sixth wave of this consumer sentiment project, the following key findings emerged:

• Americans’ concern about personally contracting the coronavirus inched downward this
week. In total, 72.9 percent of survey respondents now say they have some level of concern
about contracting the virus, nearly the same as 74.0 percent last week. For the second week
in a row, concerns about the health of friends and family dropped slightly, with 79.3 percent

expressing concern for the safety of their loved ones, down slightly from 81.8 percent last
week.
• Financial worries also decreased very slightly this week. While still at an extraordinarily

high level, concern that the pandemic will impact their personal finances lessened
somewhat this week, dropping from 71.9 percent to 67.6 percent. National economic
concerns remain high. Nearly 90 percent of travelers expressed some level of concern for the
national economy.
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Key Findings
▪

A wide range of travel activities are also mostly perceived as being dangerous. Cruises continue to be
seen as the least safe travel activity. 83.7 percent of American travelers say that traveling on a cruise is
either “Somewhat unsafe” or “Very unsafe.” Over the last several weeks, the perceived safety of various
travel activities had stabilized, and this week improved. In the sixth wave, the proportion of travelers

rating each activity as either “Somewhat unsafe” or “Very unsafe” decreased, in some cases significantly.

▪

Signs of optimism appeared this week. In a major change this week, fewer travelers feel the situation
will get worse in the next month. This week, only 37.4 percent expect the coronavirus situation to get

worse in the next month, down sharply from 48.5 percent last week. Traveler excitement to get back out
on the road stayed constant this week, as 70.2 percent of American travelers agree that they miss
traveling and can’t wait to get out and travel again.

▪

In the sixth wave of this survey, the proportion of American travelers who reported having their travels impacted by the coronavirus increased to 75.3
percent. Concerns about personal safety continue to top the reasons expressed for why Americans have changed their travels, with two-thirds of
respondents citing it as a reason (62.5%). A little over one-third of American travelers say they expect to change the types of travel destinations they
choose to visit after the coronavirus situation blows over.
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Cancellations. Over the last six weeks, the proportion of American travelers cancelling trips due to the
coronavirus has grown from 55.1 percent to 70.3 percent. The average American traveler who has cancelled a
trip says they have done so for 1.9 trips as a result of the outbreak. Similarly, the typical traveler has postponed
1.9 trips due to the crisis. A majority of travel cancellations appear to be near-term bookings. In this survey
wave, there are continued increases in the cancellation of May, June and July trips. The proportion of travelers

being fully refunded for cancelled trips continues to climb slowly. This week, 68.0 percent report receiving full
refunds, compared to 66.0 percent last week. Over the course of the month, we have seen a decrease in the
proportion of travelers cancelling weekend getaways and trips to visit friends and family. Again, in this wave
there were no major changes in the types of destinations being cancelled.

▪

Postponements are appearing to be spread across the summer months. Increasing numbers of trips are being
postponed until June and July. Approximately 7-in-10 American travelers who have postponed a trip due to the
pandemic have not yet rescheduled it. Vacations are still the most postponed trip type. Urban areas are still the

most postponed destination type. Almost one-third (31.1%) of those postponing or cancelling a trip did so for a
trip to a foreign country. This figure has remained stable over the past five survey waves.
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Key Findings
▪

While nearly 8-in-10 American travelers say they are done traveling until the coronavirus situation blows over,
this sentiment has decreased for the first time in six weeks. Last week more than half (52.2%) strongly agreed with
this sentiment, which has dropped this week to 44.0 percent.

▪

Now more travelers disagree the coronavirus situation will be resolved by the summer travel season. In total, 44.5

percent of Americans disagree that the coronavirus situation will be resolved before summer. In contrast, 29.8
percent agree. About one-half of American travelers (51.2%) expect to be back traveling this Fall. This sentiment is
unchanged from last week (51.3%).

▪

Staycations. While half of American travelers agree that staycations may end up replacing vacations this summer,
this sentiment has decreased for the first time in six weeks. The percent of American travelers agreeing with this
sentiment has decreased slightly from 55.2 percent last week to 51.3 percent in the most recent wave. When
thinking of taking a staycation this summer, half of American travelers consider it to be “staying mostly at home”
(49.7%). Meanwhile, one-in-five define this as “spending time devoted to enjoying the broader region in which they

live” (19.8%). The top staycation activity American travelers will most likely engage in this summer will be taking
time off work. Nearly a third also say they are likely to take day trips to area attractions (32.6%) and/or take road
trips that are 50-miles or more away from their home (30.7%).
Page 8
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Regional road trips may be popular as the year moves forward. Car travel may still displace some
air travel this year, with 40.1 percent of American travelers saying they may avoid airlines and
instead travel by car. This decreased from 45.4 percent last week. While the sentiment about
replacing air travel with road travel has decreased slightly, agreement about taking more regional
trips due to the coronavirus has increased. This week 50.8 percent said they’ll probably take more

regional trips while avoiding long-haul trips (up from 47.8% last week).

▪

Trust that attending meetings in the current environment remains low. Three-quarters of
travelers (76.7%) say they will be unlikely to attend these events until the coronavirus situation is
over. However, strong agreement with this sentiment has declined slightly this week.

▪

Unchanged in the last five weeks, 4-in-5 American travelers (81.0%) said they’re unlikely to
travel outside the U.S. until the coronavirus situation is resolved.

▪

Price cuts now resonate with over 1-in-3 American travelers. When asked if price cutting made
traveling in the next three months more interesting, 37.3 percent now agree, up notably from last
week (32.9%).
Page 9
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Key Findings
▪

American travelers remain mostly uncomfortable about going out in their own communities to
enjoy themselves. However, this week it appears that Americans are starting to feel more comfortable
about going out in their communities (28.4%—up from 21.7% last week). In total, 63.5 percent of
American travelers now say they have been taking action to try to support local businesses where they
live.

▪

Two-thirds of American travelers agree that they do not want travelers coming to visit their
community in the current environment (67.6%). Only one-in-ten disagree with this sentiment.

▪

One-third of American travelers agree that they will not be traveling until a vaccine for Covid-19 is
developed (36.5%). A similar proportion of travelers (33.1%), however, currently reject this idea.

▪

Nearly nine-in-ten American travelers now report living in a community with known cases of the virus.

▪

While the scheduling of leisure trips in the next two months has dropped sharply, there appears to be
some increases on the horizon for the summer and late fall months.
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Interest in short trips rebounded slightly this week. Over a third of American travelers (35.7%) said they
would be excited to take a weekend getaway with a close friend or relative to a place they want to visit
next month—up from 31.6 percent last week.

▪

Travelers’ interest in learning about new travel experiences and destinations grew slightly this week.

Now, over four-in-ten (44.5%) expressed high levels of excitement about the topic, up from 37.0 percent
last week.

▪

New York continues to be the most talked about destination with coronavirus issues. Nearly 90 percent
of survey respondents identified New York as one of the three most talked about places.

▪

When asked which specific travel behaviors they will likely avoid after the crisis is over, well over half
said they would avoid cruises (57.5%) and crowded destinations (56.3%).

▪

It seems that Americans most miss their friends. When asked to select the activities they most want to do
after sheltering in place is finished, dining out with friends (40.9%) and hanging out with friends (39.6%)
topped the list.
Page 11
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Section 1:
Current Feelings
About Travel
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Personal Health Concerns
Americans’ concern about personally contracting the coronavirus inched downward this week. In total, 72.9 percent of survey
respondents now say they have some level of concern about contracting the virus, nearly the same as 74.0 percent last week.
30%

Question: Thinking about the
current coronavirus situation, in
general, HOW CONCERNED
ARE YOU PERSONALLY about
contracting the virus? (Please
answer using the scale below)

Down slightly this week
to 72.9%. Last week, this
figure stood at 74.0%

Up slightly this week to 16.5%. Last
week 13.4% were in this category

25%

20.2%

20%

16.8%

17.2%

15%

(Base: Wave 6 data. All respondents,
1,238 completed surveys. Data
collected April 17-19, 2020)
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10 Extremely
concerned

Wave 6 (April 17-19)
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Health Concerns (Family & Friends)
For the second week in a row, concerns about the health of friends and family dropped slightly, with 79.3 percent expressing concern
for the safety of their loved ones, down slightly from 81.8 percent last week.

Down to 79.3% from 81.8% last week
Question: Thinking about the
current coronavirus situation, in
general, how concerned are you
about your FRIENDS OR FAMILY
contracting the virus? (Please
answer using the scale below)

Up slightly to 11.7% from
9.7% last week
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(Base: Wave 6 data. All respondents,
1,238 completed surveys. Data
collected April 17-19, 2020)
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Summary: Safety Concern Metrics
Summary charts for the safety concern metrics are shown below.
Concern About Contracting Virus (Personally)

Concern About Loved Ones Contracting Virus
(% answering 6-10 on 11-point scale)

(% answering 6-10 on 11-point scale)
100%
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62.8%
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Question: Thinking about the current coronavirus situation, in
general, HOW CONCERNED ARE YOU PERSONALLY about contracting the
virus? (Please answer using the scale below)

March 13-15 March 20-22 March 27-29

April 3-4

April 10-12

April 17-19

Question: Thinking about the current coronavirus situation, in general,
how concerned are you about your FRIENDS OR FAMILY contracting the
virus? (Please answer using the scale below)

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263 and 1,238 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020)
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Concerns About Personal Finances
Concern that the pandemic will impact their personal finances lessened somewhat this week, dropping from 71.9 percent to 67.6
percent.
Question: Thinking about the
current coronavirus situation,
how concerned are you about the
impact it may have on your
PERSONAL FINANCES? (Please
answer using the scale below)
(Base: Wave 6 data. All respondents,
1,238 completed surveys. Data
collected April 17-19, 2020)

Now 18.6% (up from 14.4% last week)

Now 67.6% (down from 71.9% last week)
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Concerns About National Economy
National economic concerns remain high. Nearly 90 percent of travelers expressed some level of concern for the national economy.

Question: Thinking about the
current coronavirus situation,
how concerned are you about the
impact it may have on the
NATIONAL ECONOMY?

Only 5.4% show lower levels
of concern for the national economy

The vast majority (88.3%) are concerned
about the impact on the economy. Up
slightly from 87.5% last week
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40%

(Base: Wave 6 data. All respondents,
1,238 completed surveys. Data
collected April 17-19, 2020)

37.5%

30%

19.9%

20%

12.4%

10.8%
10%

6.3%
0.5%

0.4%

0.9%

1.5%

2.1%

0 - Not at all
concerned

1

2

3

4

0%

5 - Neutral –
Neither
Concerned
nor
unconcerned

7.7%

6

7

8

9

10 Extremely
concerned

Wave 6 (April 17-19)
Page 17

202

Summary: Economic Concern Metrics
Summary charts for the two economic concern metrics are shown below. Both remain nearly unchanged from last week.
Personal Finances

National Economy
(% answering 10-6 on 11-point scale)

(% answering 10-6 on 11-point scale)
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88.3%

April 3-4

April 10-12

April 17-19

62.0%
60%

60%

40%

40%

20%

20%

0%

0%

March 13-15 March 20-22 March 27-29

April 3-4

April 10-12

April 17-19

Question: Thinking about the current coronavirus situation,
how concerned are you about the impact it may have on your
PERSONAL FINANCES? (Please answer using the scale below)

March 13-15

Question: Thinking about the current coronavirus situation,
how concerned are you about the impact it may have on the
NATIONAL ECONOMY?

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263 and 1,238 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020)
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Perceived Safety of Travel Activities (Wave 6)
Cruises continue to be seen as the least safe travel activity. 83.7 percent of American travelers say that traveling on a cruise is either
“Somewhat unsafe” or “Very unsafe.”

Wave 6 (Collected April 17-19)
Traveling on a cruise line

Question: At this
moment,
how safe would
you feel doing each
type of travel activity?

11.7%

Sporting events - Large venue (e.g., professionalsports, minor league or college sports)

18.8%

62.1%

Traveling outside the United States

20.0%

59.8%

Attending a performance (music show, theater, movie, etc.)

22.6%

56.7%

Attending a conference or convention

21.9%

56.6%

Sporting events - Small venue (School sports,youth sport leagues, tournaments and league play)

24.2%

53.2%

Traveling on a commercial airline

25.6%

49.4%

Visiting a museum, aquarium, landmarks or other indoor attraction

(Base: Wave 6 data. All
respondents, 1,238
completed surveys.
Data collected April 1719, 2020)

72.0%

28.3%

44.0%

Visiting an amusement park, zoo, gardens, parks or other outdoor attractions

25.1%

45.9%

Traveling for business reasons

24.9%

45.8%

Dining in a restaurant

31.8%

Staying in a hotel

36.4%

27.3%

Going shopping

33.0%

30.8%

Visiting friends and relatives

18.5%

28.6%

Taking a road trip

17.4%

17.9%

Non-team outdoor recreation (biking, hiking, etc.)

12.4%
0%

10%

Somewhat unsafe
Very unsafe

19.9%
16.3%
20%

30%

40%

50%

60%

70%

80%

90%
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Perceived Safety of Travel Activities (Waves 1-6 Comparison)
Over the last several weeks, the perceived safety of various travel activities had stabilized, and this week improved. In the sixth wave,
the proportion of travelers rating each activity as either “Somewhat unsafe” or “Very unsafe” decreased, in some cases significantly.
March 13 - 15

Question: At this
moment, how safe would
you feel doing each type
of travel activity?

March 20 - 22

March 27 - 29

April 3-5

April 10-12

April 17-19

100%
90%
80%
70%

(Base: All respondents,
1,201, 1,200, 1,201, 1,216,
1,263 and 1,238 completed
surveys. Data collected
March 13-15, 20-22, 27-29,
April 3-5, 10-12 and 17-19,
2020)

60%
50%

% Somewhat unsafe
or Very unsafe

40%
30%
20%
10%
0%

Non-team outdoor Taking a road trip Visiting friends and Going shopping
recreation (biking,
relatives
hiking, etc.)

Staying in a hotel

Dining in a
restaurant

Visiting an
Traveling for Visiting a museum, Traveling on a
amusement park, business reasons
aquarium,
commercial airline
zoo, gardens, parks
landmarks or other
or other outdoor
indoor attraction
attractions

Attending a
performance
(music show,
theater, movie,
etc.)

Attending a
conference or
convention

Traveling outside
the United States

Traveling on a
cruise line
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Expectations for the Coronavirus Outbreak
Question: In the NEXT MONTH, how
(if at all) do you expect the severity of
the coronavirus situation in the
United States to change? (Select one)
In the next month the coronavirus
situation will ________

In a major change this week, far fewer travelers feel the situation will get worse in the

next month. This week, only 37.4 percent expect the coronavirus situation to get worse
in the next month, down sharply from 48.5 percent last week.

Get much worse

7.2%

Get worse

(Base: Wave 6 data. All respondents,
1,238 completed surveys. Data collected
April 17-19, 2020)

30.2%

Neither worsen nor get better

37.4% of
travelers expect
things to
get worse. Last
week this was
at 48.5%

28.4%

Get better

29.8%

Get much better

4.3%
0%

5%

10%

15%

20%

25%

30%

35%

40%
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Expectations for the Coronavirus Outbreak
Question: In the NEXT MONTH, how (if at all) do you expect the severity of the coronavirus situation in the United States to change?
(Select one)
In the next month the coronavirus situation will ________
50%
March 13 - 15

45%

March 20 - 22

March 27 - 29

April 3-5

April 10-12

April 17-19

40%
35%
30%

25%
20%
15%
10%
5%
0%

Get much worse

Get worse

Neither worsen nor get better

Get better

Get much better

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020)
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Expectations for the Coronavirus Outbreak
Question: In the NEXT MONTH, how (if at all) do you expect the severity of the coronavirus situation in the United States to change?
(Select one)
In the next month the coronavirus situation will ________
100%

March 13 - 15
80%
61.5%

66.4%

66.5%

March 20 - 22

March 27 - 29

April 3-5

April 10-12

April 17-19

71.3%

60%
48.5%
37.4%

40%

29.5%
21.8%
20%

18.2%

18.8%

34.1%

15.4%

0%
"Worse" or "Much worse"

"Better" or "Much better"

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020)
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Excitement to Get Back to Travel
How much do you agree with the following statement?

Traveler excitement to get back out on the road stayed constant this

Question: I miss traveling. I can't wait to get out and
travel again.

week, as 70.2 percent of American travelers agree that they miss
traveling and can’t wait to get out and travel again.

Agree, 31.6%

Strongly
agree, 38.6%

Agree

Strongly agree

80%
70%

69.1%

69.3%

70.2%

63.0%

60%
50%

35.1%

34.8%

33.0%

34.1%

34.5%

March 27-29

April 3-5

30.1%

31.6%

40%

Strongly
disagree,
4.5%

Disagree,
6.5%

Neutral
(neither agree
nor disagree),
18.8%

30%
20%

38.6%

10%

0%
(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 1012 and 17-19, 2020)

April 10-12

April 17-19
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Section 1I:
Impacts on Travel

210

Impact of the Coronavirus on Travel
Question: Has the current coronavirus situation affected
your travel in any way? (Please consider all your travel-leisure, business, group meeting, etc.)

In the sixth wave of this survey, the proportion of American travelers

who reported having their travels impacted by the coronavirus
increased to 75.3 percent.

Wave 6 (April 17-19)
80%
Yes, 75.3%

75.3%

75%
70%
64.3%

65%

72.8%

72.8%

April 3-5

April 10-12

66.1%

60%
55%
50%
45%

I don’t
know ,
2.2%

No, 22.5%

44.3%

40%
March 13-15

March 20-22

March 27-29

April 17-19

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263 and 1,238 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020)
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How the Coronavirus has Impacted Travel
Question: How has the coronavirus situation affected your
travel? (Select all that apply)

Over the last six weeks, the proportion of American travelers

Due to the coronavirus situation, I have_____________.

to 70.3 percent.

Wave 6 (April 17-19)

cancelling trips due to the coronavirus has grown from 55.1 percent

100%

Canceled a trip(s)

70.3%

March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

80%

Postponed a trip(s)

45.2%

Changed destinations I would visit

63.0%

9.4%

Changed my activities on a trip(s)

60%

65.3% 66.9%
59.7%

55.1%
51.0%

6.2%

Changed the mode of
transportation used

5.3%

Shortened the length of a trip(s)

70.3%

53.0%
48.5% 47.2%
46.7%

45.2%

40%

3.0%
0%

20%

40%

60%

80%

20%

Canceled a trip(s)

Postponed a trip(s)

(Base: Respondents whose travel was impacted by the coronavirus, 553, 770, 795, 890, 937 and 929 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5 and 10-12 and
17-19, 2020)
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Why the Coronavirus is Impacting Travel
Concerns about personal safety continue to top the reasons expressed for why Americans have changed their travels, with two-thirds of
respondents citing it as a reason (62.5%).
Wave 6 (April 17-19)
Concerns about my safety

Question: Which of the
following are reasons the
coronavirus situation has
changed your travels?

(Base: Wave 6. Respondents
whose travel was impacted by
the coronavirus, 927 completed
surveys. Data collected April 1719, 2020)

62.5%

Concerns about contracting the virus and passing it on to
others

52.0%

Concerns about my loved ones’ safety

45.7%

Potential to get stuck somewhere (unable to get home on
schedule)
Potential to have my travel experiences limited/ruined by the
situation
Cancellations outside my control (airline flights, cruise trips,
tours, etc.)

38.6%
35.9%
33.0%

Government travel restrictions

33.0%

Cancellations outside my control (events, meetings,
conferences, festivals, etc.)
Concerns about coronavirus situation impacting my personal
finances

26.5%
20.3%

Business restrictions/employer-mandated restrictions)

9.7%
0%

10%

20%

30%

40%

50%

60%

70%
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Trips Cancelled/Postponed
The average American traveler who has cancelled a trip says they have done so for 1.9 trips as a result of the outbreak. Similarly,
the typical traveler has postponed 1.9 trips due to the crisis.

Question: How many trips did you postpone?

Question: How many trips did you cancel?
6 or more

Wave 6 (April 17-19)

3.2%

5

Avg. # trips cancelled = 1.9

2.0%

4

4.0%

3

2.9%

5

2.9%

4

2
1
30%

7.0%

40%

50%

22.9%

1

48.6%
20%

Avg. # trips cancelled = 1.9

2

31.5%

10%

Wave 6 (April 17-19)

6.0%

3

10.6%

0%

6 or
more

60%

58.2%
0%

10%

20%

30%

40%

50%

60%

70%

(Base: Wave 6. Respondents cancelling/postponing a trip, 644/438 completed surveys. Data collected April 17-19, 2020)
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Month of Trip Cancellation
Question: The trip(s) you CANCELED
would have taken place in which
months? (Select all that apply)

A majority of travel cancellations appear to be near-term bookings. In this survey wave,
there are continued increases in the cancellation of May, June and July trips (see next page).
January

(Base: Wave 6. Cancelling trips, 643 completed
surveys. Data collected April 17-19, 2020)

2.1%

February

3.2%

March

34.3%

April

49.4%

May

37.2%

June

24.4%

July

13.8%

August

7.2%

September

2.7%

October

1.4%

November

1.1%

December

0.8%

Sometime in 2021

0.6%
0%

10%

20%

30%

40%

50%

60%
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Month of Trip Cancellation
Question: The trip(s) you CANCELED would have taken place in which months? (Select all that apply)

60%
March 13 - 15

March 20 - 22

March 27 - 29

April 3-5

April 10-12

April 17-19

50%
40%

Upcoming months are seeing
increasing levels of cancellations

30%
20%
10%
0%

April

May

June

July

August

September

October

November

DecemberSometime in 2021

(Base: Cancelling trips, 292, 477, 506, 580, 623 and 643 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020. Note: Data purposefully
excluded from this chart for readability.)
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Did Traveler Get Full Refunds?
Question: Did you get full refunds for any reservations
you canceled? (Select one)

The proportion of travelers being fully refunded for cancelled
trips continues to climb slowly. This week, 68.0 percent report
receiving full refunds, compared to 66.0 percent last week.

Wave 6 (April 17-19)

Yes , 68.0%

80%

70%

68.0%
63.7%

64.9%

66.0%

60.9%
60%
56.1%

No, 23.8%
I’m not sure,
8.2%

(Base: Wave 6. Respondents cancelling a trip, 643
completed surveys. Data collected April 17-19, 2020)

50%

40%

March 13 - 15 March 20 - 22 March 27 - 29

April 3-5

April 10-12

April 17-19
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Were Postponed Trips Rescheduled?
Question: You said earlier that you had POSTPONED
at least one trip. Have you rescheduled a date (even
tentatively) for this travel?

Wave 6 (April 17-19)

Approximately 7-in-10 American travelers who have postponed
a trip due to the pandemic have not yet rescheduled it.

40%
32.4%

31.6%
25.9%

Yes, 28.8%

28.8%

28.8%

30%

24.7%

20%

10%

No , 71.2%

0%
March 13 - 15 March 20 - 22 March 27 - 29

April 3-5

April 10-12

April 17-19

(Base: Postponing trips, 277, 354, 404, 433, 438 and 436 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020)

Page 33

218

Month Postponed Trips Rescheduled
Postponements are appearing to be spread across the summer months. Increasing numbers of trips are being postponed until June and
July.
Question: The trip(s) you postponed were rescheduled to take place in which month(s)? (Select all that apply)
40%

March 13 - 15

35%

March 20 - 22

March 27-29

April 3-5

April 10-12

April 17-19

30%
25%
20%
15%
10%
5%
0%
April

May

June

July

August

September

October

November

December

Sometime in 2021

(Base: Postponing trips rescheduled, 99, 86, 120, 107, 132 and 123 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19 2020)

Page 34

219

Types of Trips Cancelled
Over the course of the month, we have seen a decrease in the proportion of travelers cancelling weekend getaways and trips to visit
friends and family.
Question: What kind of trip (or trips) did you cancel? (Select all that apply)
45%

March 13-15

40%

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

35%
30%

25%
20%
15%
10%
5%
0%

Vacation

Getaway weekend

Trip to visit friends or
relatives

Business trip

Leisure (day trip)

Convention, conference
or group meeting trip

Other

(Base: Cancelling trips, 292, 477, 506, 580, 624, and 643 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19 2020)
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Types of Destinations Cancelled
Again, in this wave there were no major changes in the types of destinations being cancelled. However, unlike last week, it appears that
beach destinations/resorts and small towns have seen decreases in cancellation activity.
Question: Thinking about these canceled trips, which destination types were you planning to visit but ended up canceling? (Select all
that apply)
45%

March 13-15

40%

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

35%
30%
25%
20%
15%
10%

5%
0%
Cities or metropolitan
areas

Beach destinations/resorts Small towns, villages or
rural
destinations/attractions

Theme or amusement
parks

Mountain
destinations/resorts
(including ski resorts)

U.S. National Parks

Desert
destinations/resorts

State, county or regional
parks or recreation areas

(Base: Cancelling trips, 292, 477, 506, 580, 624, and 643 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19 2020)
Page 36

221

Types of Trips Postponed
Vacations are still the most postponed trip type.

Question: What kind of trip (or trips) did you postpone? (Select all that apply)
50%

March 13-15

45%

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

40%
35%
30%
25%
20%
15%
10%
5%

0%
Vacation

Getaway weekend

Trip to visit friends or
relatives

Business trip

Leisure (day trip)

Convention, conference or
group meeting trip

Other

(Base: Postponing trips, 277, 354, 404, 433, 438 and 436 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020)
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Types of Destinations Postponed
Urban areas are still the most postponed destination type.
Question: Thinking about these postponed trips, which destination types were you planning to visit but ended up postponing?
(Select all that apply)
50%

March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

40%

30%

20%

10%

0%
Cities or metropolitan
areas

Beach
destinations/resorts

Small towns, villages or Theme or amusement
rural
parks
destinations/attractions

Mountain
destinations/resorts
(including ski resorts)

U.S. National Parks

Desert
State, county or regional
destinations/resorts parks or recreation areas

(Base: Postponing trips, 277, 354, 404, 433, 438 and 436 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020)
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International Trips Postponed or Cancelled
Question: Were any of the trips you canceled or
postponed foreign trips (i.e., travel to countries
outside the United States)?

Almost one-third (31.1%) of those postponing or cancelling a trip
did so for a trip to a foreign country. This figure has remained
stable over the past five survey waves.

Yes , 31.1%

I’m not sure,
1.5%
40%

37.7%
35%

31.8%

31.7%

32.1%

March 20 - 22

March 27-29

April 3-5

31.2%

31.1%

April 10-12

April 17-19

30%

25%
No, 67.4%

20%
March 13 - 15

(Base: Wave 6. Respondents cancelling or postponing a trip,
929 completed surveys. Data collected April 17-19, 2020)
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Section III:
Opinions on Travel
& the Coronavirus
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Avoiding Travel Until the Crisis Blows Over
While nearly 8-in-10 American travelers say they are done traveling until the coronavirus situation blows over, this sentiment has
decreased for the first time in six weeks. Last week more than half (52.2%) strongly agreed with this sentiment, which has dropped this
week to 44.0 percent.
How much do you agree with the
following statement?
Statement: I’m planning to avoid
all travel until the coronavirus
situation blows over.

(Base: All respondents, 1,201, 1,200,
1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected
March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

60%

March 13-15

March 20-22

Strongly disagree

Disagree

March 27-29

April 3-5

April 10-12

April 17-19

40%

20%

0%
Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Expectations for Summer Travel Season
Now more travelers disagree the coronavirus situation will be resolved by the summer travel season. In total, 44.5 percent of Americans
disagree that the coronavirus situation will be resolved before summer. In contrast, 29.8 percent agree.

How much do you agree with the
following statement?
Statement: I expect the
coronavirus situation will be
resolved before the summer
travel season.

60%

March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

29.8% agree on some level,
down slightly from 31.6%
last week.

40%

20%

(Base: All respondents, 1,201, 1,200,
1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected
March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

0%
Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Expectations for Fall Travel Season
About one-half of American travelers (51.2%) expect to be back traveling this Fall. This sentiment is unchanged from last week (51.3%).

Question Added in Wave 4
How much do you agree with the
following statement?
Statement: I expect that I will be
traveling in the Fall of 2020.

60%
April 3-5

April 10-12

40%

35.0% 34.9% 34.8%
30.5%

28.0% 28.0%
18.1%

20%

(Base: All respondents, 1,216, 1,263,
1238 completed surveys. Data
collected April 3-5, 10-12 and 17-19,
2020)

April 17-19

5.9%

7.4%

10.5%

13.4% 13.6%

16.4% 16.4%

7.3%

0%
Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Staycations as a Replacement for Vacations
While half of American travelers agree that staycations may end up replacing vacations this summer, this sentiment has decreased for
the first time in six weeks. The percent of American travelers agreeing with this sentiment has decreased slightly from 55.2 percent last

week to 51.3 percent in the most recent wave.
60%

How much do you agree with the
following statement?
Statement: Because of the
coronavirus, I’ll probably take a
staycation(s) this summer rather
than a vacation(s).
(Base: All respondents, 1,201, 1,200,
1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected
March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

Decrease in strong agreement
40%

20%

0%
Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Replacing Air Travel With Road Trips
Car travel may still displace some air travel this year, with 40.1 percent of American travelers saying they may avoid airlines and
instead travel by car. This decreased from 45.4 percent last week.

How much do you agree with the
following statement?
Statement: Because of the
coronavirus, I’ll probably be taking
more road trips this year to avoid
airline travel.

60%

March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

40.1% agree on some level,
down from 45.4% last week.
40%

20%

(Base: All respondents, 1,201, 1,200,
1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected
March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

0%
Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Replacing Long-Haul Travel with Regional Trips
While the sentiment about replacing air travel with road travel has decreased slightly, agreement about taking more regional trips
due to the coronavirus has increased. This week 50.8 percent said they’ll probably take more regional trips while avoiding long-haul

trips (up from 47.8% last week).
How much do you agree with the
following statement?
Statement: Because of the
coronavirus, I’ll probably be
taking more regional trips (near
my home) and avoid long-haul
travel (further from home).

60%

March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

40%

20%

(Base: All respondents, 1,201, 1,200,
1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected
March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

0%

Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Avoiding Conventions & Conferences
Trust that attending meetings in the current environment remains low. Three-quarters of travelers (76.7%) say they will be unlikely to
attend these events until the coronavirus situation is over. However, strong agreement with this sentiment has declined slightly this week.

How much do you agree with the
following statement?
Statement: I will be unlikely to
attend any conferences or
conventions until the coronavirus
situation is resolved.
(Base: All respondents, 1,201, 1,200,
1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected
March 13-15, 20-22, 27-29, April 35, 10-12 and 17-19, 2020)

March 13-15

March 20-22

60%

40%

March 27-29

April 3-5

April 10-12

April 17-19

Decrease in strong agreement

Little disagreement

20%

0%
Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Avoiding International Travel
Unchanged in the last five weeks, 4-in-5 American travelers (81.0%) said they’re unlikely to travel outside the U.S. until the coronavirus
situation is resolved.

How much do you agree with the
following statement?

80%

Statement: I will be unlikely to
travel outside the United States
until the coronavirus situation is
resolved.

60%

(Base: All respondents, 1,201, 1,200,
1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected
March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

40%

20%

0%
Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Comfort Enjoying Home Community
American travelers remain mostly uncomfortable about going out in their own communities to enjoy themselves. However, this week
it appears that Americans are starting to feel more comfortable about going out in their communities (28.4%—up from 21.7% last week).
How much do you agree with the
following statement?
Statement: I still feel comfortable
going out in my community to
restaurants, local attractions and
undertaking local activities.

60%
March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

40%

20%

(Base: All respondents, 1,201, 1,200,
1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected
March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

0%
Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Discounts and Price Cuts
Price cuts now resonate with over 1-in-3 American travelers. When asked if price cutting made traveling in the next three months more
interesting, 37.3 percent now agree, up notably from last week (32.9%).
How much do you agree with the
following statement?
Statement: The coronavirus has led
many travel providers to cut their
prices. These discounts and price
cuts (airline, hotel, etc.) make me
more interested in traveling in the
NEXT THREE (3) MONTHS.

60%
March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

37.3% find travel discounts
appealing in this climate, up
from 32.9% last week

40%

20%

(Base: All respondents, 1,201, 1,200,
1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected
March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

0%
Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Supporting Local Businesses
In total, 63.5 percent of American travelers now say they have been taking action to try to support local businesses where they live.

How much do you agree with the
following statement?
Statement: I have been taking action
to try to support local businesses
where I live.
(Base: All respondents, 1,200, 1,201,
1,216, 1,263 and 1,238 completed
surveys. Data collected March 20-22,
27-29 and April 3-5, 10-12 and 17-19,
2020)

60%

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

Question Added in Wave 2
40%

20%

0%
Strongly disagree

Disagree

Neutral (neither agree
nor disagree)

Agree

Strongly agree
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Travelers in Community are Unwanted
Two-thirds of American travelers agree that they do not want travelers coming to visit their community in the current environment
(67.6%). Only one-in-ten disagree with this sentiment.

How much do you agree with the
following statement?
Statement: I do not want travelers
coming to visit my community right
now.
(Base: Wave 6. All respondents, 1,238
completed surveys. Data collected
April 17-19, 2020)

Question Added in Wave 6
60%

67.6% agree

40%

9.7% disagree

32.5%

35.1%

22.7%
20%
7.2%
2.5%

0%
Strongly disagree

Disagree

Neutral (neither
agree nor disagree)

Agree

Strongly agree
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Won’t Travel Without Vaccine
One-third of American travelers agree that they will not be traveling until a vaccine for Covid-19 is developed (36.5%). A similar
proportion of travelers (33.1%), however, currently reject this idea.

How much do you agree with the
following statement?
Statement: I'm not traveling until
there is a vaccine.

Question Added in Wave 6

60%

36.5% agree

33.1% disagree
40%
30.4%

(Base: Wave 6. All respondents, 1,238
completed surveys. Data collected
April 17-19, 2020)

23.7%
19.5%

20%

17.0%

9.5%

0%
Strongly disagree

Disagree

Neutral (neither
agree nor disagree)

Agree

Strongly agree

Page 53

238

Travelers’ Definition of a Staycation
When thinking of taking a staycation this summer, half of American travelers consider it to be “staying mostly at home”
(49.7%). Meanwhile, one-in-five define this as “spending time devoted to enjoying the broader region in which they live” (19.8%).
Question Added in Wave 6
Question: Which best describes the
type of staycation you would be most
likely to take this summer? (Select
one to complete the sentence below)
For me, a staycation would be
____________
(Base: Wave 6. All respondents, 1,238
completed surveys. Data collected
April 17-19, 2020)

Simply not traveling (staying mostly at home)

49.7%

Spending time devoted to enjoying the broader
region or area in which I live

19.8%

Spending time devoted to enjoying my
community

16.7%

None of these. I would not take a staycation.

13.8%

0%

10%

20%

30%

40%

50%

60%
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Staycation Activities
The top staycation activity American travelers will most likely engage in this summer will be taking time off work. Nearly a third also
say they are likely to take day trips to area attractions (32.6%) and/or take road trips that are 50-miles or more away from their home
(30.7%).
Question Added in Wave 6

50%
44.5%

Question: If you were to take a
staycation this summer, which of
the following would it most likely
include? (Select all that apply)

40%

32.6%
30%

30.7%
24.1%

20%

22.7%

20.0%
14.9%

(Base: Wave 6. Respondents who
would take a staycation this summer,
1,066 completed surveys. Data
collected April 17-19, 2020)

12.8%

12.6%
9.1%

10%

0%
Taking days Day trips to Taking a
Having Restaurants Overnight Staying in a Museums
off from
area
road trip(s) friends or
trips in my hotel, motel
and
work
attractions (50 miles or family come
area
or inn in my attractions
more from visit me
area
my home)

Bars and
nightlife

NONE OF
THESE
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Lives in a Place with Reported Cases of Coronavirus
Nearly nine-in-ten American travelers now report living in a community with known cases of the virus.

Question: Do you live in an area
with reported cases of
coronavirus?

100%
85.8%

85.2%

April 3-5

April 10-12

April 17-19

77.4%

80%

(Base: All respondents, 1,201, 1,200,
1,201, 1,216, 1,263 and 1,238
completed surveys. Data collected
March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

83.5%

67.8%
60%
50.6%
40%

20%

0%
March 13-15

March 20-22

March 27-29
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Upcoming Travel Plans
While the scheduling of leisure trips in the next two months has dropped sharply, there appears to be some increases on the horizon
for the summer and late fall months.
Question: Even if only tentatively scheduled, in which months of this year do you currently plan to take any leisure trips?
60%
March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

40%

20%

0%
April

May

June

July

August

September

October

November

December

I have no plans I plan to travel
to travel in
in 2021
2020

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263 and 1,238 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020)
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Excitement to Travel Now
Interest in even short trips rebounded slightly
this week. Over a third of American travelers

10 - Extremely excited

(35.7%) said they would be excited to take a

9

weekend getaway with a close friend or relative

8

to a place they want to visit next month—up

7

from 31.6 percent last week.
Question: Imagine that a good friend (or
close family member) asks you to take a
weekend getaway with them sometime in
the next month.

April 17-19

Increased
from 31.6%
last week to
35.7% this
week

April 10-12

April 3-5
March 27 - 29

6

March 20 - 22

5 - Neutral – Neither excited nor
unexcited

March 13 - 15

4
3

How excited would you be to go? (Assume
the getaway is to a place you want to visit)
(Base: All respondents, 1,201, 1,200, 1,201,
1,216, 1,263 and 1,238 completed surveys. Data
collected March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

Decreased to
45.0% this week
from 49.4% last
week

2
1
0 - Not at all excited

0%

10%

20%

30%

40%
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Excitement to Travel Now (Excited vs. Not Excited)
Question: Imagine that a good friend (or
close family member) asks you to take a
weekend getaway with them sometime in
the next month.
How excited would you be to go? (Assume
the getaway is to a place you want to visit)

March 13 - 15

March 20 - 22

March 27 - 29

April 3-5

April 10-12

April 17-19

60%
54.1%
48.9%

50%

50.3%

49.4%

49.0%
45.0%

40%

(Base: All respondents, 1,201, 1,200, 1,201,
1,216, 1,263 and 1,238 completed surveys. Data
collected March 13-15, 20-22, 27-29, April 3-5,
10-12 and 17-19, 2020)

30%

35.7%

30.1%

29.5%

31.6%

30.8%
27.9%

20%

10%

0%
Not excited (0-4)

Excited ((6-10)
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Openness to Travel Information
Travelers’ interest in learning about new travel
experiences and destinations grew slightly this

April 17-19
10 - Extremely excited

week. Now, over four-in-ten (44.5%) expressed

9

high levels of excitement about the topic, up

8

from 37.0 percent last week.

7

April 10-12

Grew from
37.0% last
week to
44.5% this
week

April 3-5
March 27-29
March 20 - 22
March 13 - 15

6

Question: At this moment, how excited
are you in learning about new, exciting
travel experiences or destinations to
visit?
(Base: All respondents, 1,201, 1,200, 1,201,
1,216, 1,263 and 1,238 completed surveys.
Data collected March 13-15, 20-22, 27-29,
April 3-5, 10-12 and 17-19, 2020)

5 - Neutral – Neither excited nor
unexcited
4

Declined
slightly
from 37.9%
last week to
32.8% this
week

3
2
1
0 - Not at all excited

0%

5%

10%

15%

20%

25%

30%
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Openness to Travel Information (Excited vs. Not Excited)
Question: At this moment, how excited
are you in learning about new, exciting
travel experiences or destinations to
visit?

March 13 - 15

March 20 - 22

March 27-29

April 3-5

April 10-12

April 17-19

60%

50%

(Base: All respondents, 1,201, 1,200, 1,201,
1,216, 1,263 and 1,238 completed surveys.
Data collected March 13-15, 20-22, 27-29,
April 3-5, 10-12 and 17-19, 2020)

44.5%
40.5%

40%

39.0%

40.7%

40.2%
37.9%

37.0%
32.8%

32.5%

33.4% 33.8% 33.5%

30%

20%

10%

0%

Not excited (0-4)

Excited (6-10)
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Most Talked About Coronavirus Hotspots
Question: What are the THREE (3)
U.S. travel destinations (if any) that
have been most talked about as
places with coronavirus issues?

New York continues to be the most talked about destination with coronavirus

issues. Nearly 90 percent of survey respondents identified New York as one of the
three most talked about places.
New York/NYC

87.8%

California

(Base: Wave 6. All respondents, 1,238
completed surveys. Data collected
April 17-19, 2020)

29.0%

Florida

18.8%

New Orleans

18.0%

New Jersey

14.5%

Washington

12.7%

Seattle

10.8%

Los Angeles

10.3%

Louisiana

7.7%

Chicago

6.8%

Michigan

6.1%

Las Vegas

5.6%

San Francisco

5.1%

Detroit

4.4%
0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%
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Most Talked About Coronavirus Hotspots
Question: What are the THREE (3) U.S. travel destinations (if any) that have been most talked about as places with coronavirus issues?

100%
March 13-15

March 20-22

March 27-29

April 3-5

April 10-12

April 17-19

80%

60%

40%

20%

0%
New York

New Jersey

Washington

Seattle

New Orleans

Louisiana

Michigan

Detroit

(Base: All respondents, 1,201, 1,200, 1,201, 1,216, 1,263 and 1,238 completed surveys. Data collected March 13-15, 20-22, 27-29, April 3-5, 10-12 and 17-19, 2020)
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Changes in Travel after the Coronavirus Crisis
Question: When the coronavirus situation is
resolved, do you expect that you will change the
types of travel destinations you choose to visit?
(Please think about changes you might make in
the SIX (6) MONTH period after the coronavirus
situation is resolved)

A little over one-third of American travelers say they expect to change the
types of travel destinations they choose to visit after the coronavirus

situation blows over.
50%
39.3%

40%
I don’t know,
22.5%

30%

36.2%

29.0%

30.5%

March 27-29

April 3-5

Yes, 36.2%
20%
10%
No, 41.2%

0%
April 10-12

April 17-19

(Base: All respondents, 1,238 completed surveys. Data
collected April 17-19, 2020)

Question Added in Wave 3
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Changes in Travel after the Coronavirus Crisis: Aided
When asked which specific travel behaviors they will likely avoid after the crisis is over, well over half said they would avoid cruises (57.5%)
and crowded destinations (56.3%).
Question: Do you expect that
you will avoid any of the
following in the SIX (6)
MONTH period immediately
after the coronavirus situation
is resolved? (Select all that
would complete the following
sentence for you)

Wave 6 Data
Cruises

57.5%

Crowded destinations

56.3%

The areas hardest hit by coronavirus

47.7%

Places with sanitary or hygiene issues

42.7%

Specific foreign destinations

40.4%

Attending conferences or conventions

38.5%

Air travel

I will most likely avoid
___________________.
(Base: Wave 6. All respondents, 1,238
completed surveys. Data collected April
17-19, 2020)

36.4%

Destinations slow to put social distancing measures in place

28.9%

Specific US destinations

27.4%

Cities and urban areas

27.2%

Youth/amateur sporting events

21.3%

All travel. Period.

New this wave

18.9%

NONE OF THESE

9.0%
0%

20%

40%

60%

80%
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What They Most Want to Do After Sheltering
It seems that Americans most miss their friends. When asked to select the activities they most want to do after sheltering in place is
finished, dining out with friends (40.9%) and hanging out with friends (39.6%) topped the list.
Question: What are the first things
you are going to do when shelter-inplace restrictions are lifted? (Select as
many as FIVE)

Dine out with friends

40.9%

Hang out with friends

39.6%

Grooming services (haircuts, nails, skin care, etc.)

37.2%

Go shopping (retail stores)

35.6%

Go on a trip
(Base: Wave 6. All respondents, 1,238 completed
surveys. Data collected April 17-19, 2020)

22.5%

Go to a movie, play or theater

21.5%

Work out at the gym

20.1%

Go out on date

15.6%

Go for a hike

New Question Added in Wave 6

14.5%

Go to bars or nightclubs

12.4%

Get a massage of spa treatment

11.6%

Gambling in a casino

8.9%

Go to a theme park

7.7%

Go to a museum

5.7%
0%

10%

20%

30%

40%

50%
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Most Desired Activities on First Post-Pandemic Trip
Question: Imagine it is some time later when
you first begin feeling it is safe to travel again
for leisure.

On your first trip what activities do you most
want to do? (OPEN-ENDED QUESTION)

(Base: Wave 6. Cancelling trips, 643 completed
surveys. Data collected April 17-19, 2020)
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Opinions on Mandatory Airport Health Screenings
The final four questions dealt with a topic with which most respondents were expected to have little familiarity. Hence, they were
given the following definition to use as a common point of reference for answering the questions:

Mandatory health screenings are currently being done at some

U.S. airports. In these screenings, travelers fill out a short
questionnaire about their travel, any symptoms they might have,
and their contact information. Medical staff then take the

temperature of each traveler with a hand-held thermometer that
doesn’t touch the skin and observe the traveler for any signs of
illness, like a cough or difficulty breathing. These screenings are
now primarily used for flights arriving into the United States and
its territories.
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Opinions on Airport Health Screenings
Question: In general, how do you feel about mandatory
health screenings at airports?

Very positively

New Question Added in Wave 6

Question: Would mandatory airport screening measures impact
your confidence in traveling to a destination? (Select one that best
fills in the blank)
If a destination's airport had mandatory health screenings, I would
feel _______________ about visiting that destination.

40.6%

76.5%
Positively

35.9%
Much more confident

Neutral

61.1%

19.1%

14.7%
More confident

Negatively

42.1%

4.1%

Very negatively

Neutral - Neither more nor less
confident

1.6%

I don’t know - Uncertain

3.0%
0%

10%

20%

30%

40%

50%

35.5%

Less confident

2.0%

Much less confident

1.3%
0%

10%

20%

30%

40%

50%

(Base: Wave 6. All respondents, 1,238 completed surveys. Data collected April 17-19, 2020)
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Opinions on Airport Health Screenings
Question: Would you approve of mandatory health
screenings for flights between destinations inside the
continental United States?

New Questions Added in Wave 6

Question: Would you approve of mandatory health
screenings prior to boarding airplanes?

Yes, 77.4%

Yes, 81.0%

I don't know,
9.3%

I don't know,
10.8%

No, 9.6%
No, 11.8%

(Base: Wave 6. All respondents, 1,238 completed surveys. Data collected April 17-19, 2020)
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Data Tables
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Month-long subscribers: The following section will show you how to access these results in our
online dashboard called Displayr. On the dashboard, you can segment results by:

•
•
•
•

Generation (Millennials or younger, Gen X, Baby Boomers or older)
Geographic Region (West, Midwest, South and Northeast)
Demographics
And more

Single report purchasers: If you want access to the online dashboard which includes these
benefits and more, please subscribe to the full month-long study. To inquire please reach out to
Kimberly@DestinationAnalysts.com.
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HOW TO USE
DISPLYR
Guidelines on viewing, segmenting
and exporting data from the
dashboard.
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NAVIGATING THE DASHBOARD:

Toggle between
the report sections
by clicking on the
header(s) in this
navigation pane
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NAVIGATING THE REPORT:

To view submenu
data points in a
particular section,
click on the arrow
to the left of the
heading.

This allows you to
jump to specific
data points
without having to
scroll through the
entire report.
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FILTERING THE REPORT:

To segment the results by a specific group
(generational, geographical, etc.)
Click on “Filters” in the top right corner.

IMPORTANT NOTE: When you select a filter, it will ONLY APPLY to the specific data
point you are currently viewing. It WILL NOT apply to the entire report. Be sure to check
the base description in the blue text (highlighted here) to see if a filter is being applied.
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EXPORTING THE DATA:

If you want to
export a specific
report section, be
sure to select it in
the navigation pane
BEFORE you click
“Export”

To share the results with others in your organization,
click on “Export” in the top right corner and select
your preferred file type (PowerPoint, Excel or PDF).
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EXPORTING THE DATA:
After selecting your
preferred file type,
Displayr will prompt
you to select “Current
Selection” or “All”
“Current Selection”
will only export the
single data point you
are viewing (or an
entire report section if
it is selected in the
navigation pane as
shown in this
screenshot).
“All” will allow you to
download the entire
report.

IMPORTANT NOTE: Use the “Advanced Options” to
apply specific filters to the data you want to export.
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NEED MORE
HELP?
If you have any additional questions about using Displayr
please reach out to our dashboard expert:
Chingun Ganzorig
Research Manager
Chingun@DestinationAnalysts.com
(415) 722-2503
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Agenda Item Number: 6

Solvang City Council

STAFF REPORT

PREPARED BY:

Xenia Bradford, City Manager

MEETING DATE:

April 27, 2020

SUBJECT:

NATIONAL DEVELOPMENT COUNCIL CONTRACT APPROVAL

RECOMMENDATION:
Approve contract with National Development Council for a period of twelve months in the
amount of $50,000 to provide the City with services to establish business assistance loan
programs, assist with funding and financing of development projects, and assist with COVID‐19
financial recovery and reimbursements.
BACKGROUND:
On April 13, 2020, the City Council authorized the City Manager to work with National
Development Council non‐profit organization to develop a partnership to assist the City of
Solvang with loan programs and economic recovery efforts due to COVID‐19.

The City Manager and the National Development Council (NDC) reached an agreement to enter
into a contract for a period of twelve months to provide the City with services to establish
business assistance loan programs, assist with funding and financing of development projects,
and assist with COVID‐19 financial recovery and reimbursement. The Contract is presented to
the Council on this agenda under a separate cover for approval.

Stabilization Programs:
NDC is an authorized Small Business Administration (SBA) lender. By entering into contract with
NDC, the City will become an NDC client community eligible to apply for Payroll Protection
Program (PPP) and Economic Injury Disaster Loans (EIDL). NDC has just opened its portal for
such loans at https://ndconline.org/ppp/.
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NDC will be available to work with the City to immediately distribute information to the Solvang
business community to enable businesses to apply for such programs.

The original Federal funding for PPP loans had ran out of funds. The Federal government
approved additional $320 billion in funding for PPP on Friday, April 24. Solvang businesses will
benefit by working with NDC to receive priority assistance in filling out applications and
processing the loan applications through NDC program. Businesses are encouraged to apply as
soon as possible to take advantage of available Federal funding. City funds are not required at
this time to fund this program; however, NDC may reach out to the City in the future offering
the City to continue the program with use of leveraged City funds if the Federal funding runs
out and there are unmet needs.

NDC will also work with the City to collect data on Solvang business demographics and needs to
further develop assistance programs specific to the City of Solvang needs.

Recovery Programs:
NDC work with communities to facilitate economic development. NDC will work with the City of
Solvang community to set‐up longer‐term revolving loan program to provide businesses with
loans for the purpose of recovery. It is expected that businesses will experience a need in cash
flow to be able to re‐open. Such recovery loan programs will be based on the businesses’
financial health prior to COVID‐19 and the estimated ability of a business to repay the loan. This
program will be subject to underwriting criteria and credit check.

In the longer‐term, NDC will also work with the City of Solvang to facilitate economic
development as the City recovers from COVID‐19 economic downturn. For example, the City
Council has directed staff to prioritize development at the Veteran’s Hall specific site. Staff will
be bringing to Council proposed project for the development at a near future date. The project
is expected to increase property value, Transient Occupancy Tax (TOT), and Sales Tax for the
City. NDC will work with the City to evaluate financing options for any proposed form of Private
and Public Partnership to develop the site. Staff is also working on developing a strategy for
additional opportunity sites within the City to further diversify economic base, increase
property values, TOT and sales tax.

Staff will work with NDC to develop more specific focused strategies for business assistance.
More than 50% of the City’s general fund comes from TOT generated by 22 hotels. More than
half of sales tax is generated by food and beverage and general retail sectors. Staff
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recommends ensuring that the loan programs satisfy the needs of these sectors to re‐open in
the shorter‐run while working to diversify economy in the longer‐run.
.
FISCAL IMPACT:
$50,000 budget adjustment from General Fund Reserves

ATTACHMENTS:
Attachment A – NDC Contract Proposal
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